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KEY HIGHLIGHTS SUMMARY

e Spearheaded full brand and messaging Hands-on creative director with 20+ years of experience turning complex clinical
overhauls for Daxor Corporation and and scientific ideas into clear, compelling, and conversion-driven storytelling. |
CeloNova BioSciences, boosting specialize in HCP and DTC marketing across branded and unbranded work. My
conversions by 15% and 10% through focus is on strong concept development, clear communication, and fast, high-
strategic creative optimization. quality delivery across all stages of the funnel.

| operate across strategy, ideation, and production, shaping narrative, designing
experiences, and delivering end-to-end creative. Known for strong creative
judgment and systems thinking, | align messaging, design, and performance to
optimize the full journey from first impression to conversion.

e Built Unova Orthopedic Clinic from
concept to launch, leading end-to-end
creative direction, branding, and patient
experience for a 26,000-sg-ft flagship
facility that reached a four-month

. o . I've led teams of 3-8 creatives, building efficient workflows that move work from
waitlist within months of opening.

concept through execution. | combine Al-enabled workflows with SEO/GEO insight

. and data-driven iteration to scale output without sacrificing quality.
e Launched Eversense, the first

implantable CGM system, leading
national training initiatives that

educated 1,850 clinicians across 50 EXPERIENCE
diabetes centers, more than doubling . . . .
the original target of 900. Associate Creative Director, Digitas, NYC, 4/2024 — Present

Pfizer: Nurtec

e Spearheaded a complete brand visual and messaging overhaul for Nurtec CRM
SKILLS campaigns, successfully realigning the creative platform with evolving HCP and
patient preferences — earning direct praise from senior Pfizer stakeholders.

—> Adobe Creative Suite

— Al: Midjourney, Firefly, ChatGPT, Grok e Cultivated high-trust client partnerships and provided strategic creative

— Budget Management direction to cross-functional teams, driving the seamless integration of

—> Creative Leadership animation across CRM programs that significantly elevated audience

~» Creative Strategy engagement and performance.

—> Critical Thinki . . . L .
ritica |n. ing ] e Led the end-to-end execution of a high-volume creative pipeline, consistently

— Cross-Functional Collaboration delivering complex campaigns on time and on budget while upholding the

— Figma highest standards of creative excellence.

—> Hands-on

_5 Microsoft 365 Creative Director/Associate Creative Director, Freelance 3/2019-4/2024

Led high-volume, multi-brand healthcare creative across Pfizer, Lilly, Novartis,

Axsome Therapeutics, Sanofi, Bayer, Genentech, Johnson & Johnson, Daxor
THERAPEUTIC CATEGORIES Corporation, and NLS Pharmaceutics, spanning HCP, DTC, and investor
communications.

— Blood Volume Management Hands-on across multi-channel campaigns, including social, CRM, websites,

— Cardiology product launches, and rebrands, and cohesive customer journeys.

—> Chronic Kidney Disease e Razorfish Health: Managed design and execution of a global Vyndamax CRM
—> Diabetes program targeting four HCP segments.

— Migraine

—> Multiple Sclerosis e FCB Health: Led concepting and execution of DTC launch assets for Mounjaro,
~ Narcolepsy (CNS) developed CRM systems for Sunosi and Kesimpta.

— Oncology

— Wound Therapy Management
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e Area 23: Concepted and produced core campaign visuals for Cenrifki, Sanofi, and Bayer brands.

o Imre, Baltimore: Built the content matrix, defined brand tone, managed end-to-end creative workflows, and client relationships across HCP and
DTC initiatives for Polivy. Developed and maintained social media calendar and concept work for Johnson & Johnson corporate team.

o NLS Pharmaceutics, Switzerland: Developed brand identity systems which included visual language for Quilience and Nolazol, shaping
early-stage biotech brands for market readiness and investment storytelling.

e Daxor Corp, Oak Ridge, TN: Led visual and strategic development of Blood Volume Analysis (BVA) marketing across all channels—
social, video, congress, webinars, collateral, and presentations. Worked directly with executive leadership and drove a 15% year-over-
year increase in brand awareness to the HCP and procurement targets.

Creative Director/Creative Strategist, Tricycle Marketing, Tampa, 4/2015 — 10/2019
Led accounts, special projects, and new business pitches with full ownership of budgets, timelines, and resourcing. Managed client
relationships end-to-end, translating business objectives into strategic creative briefs, presentations, and growth-focused marketing programs.

e Senseonics (Eversense CGM System):
Led launch strategy and creative execution for a pioneering implantable continuous glucose monitoring system. Partnered with C-suite
leadership to define positioning, messaging, and HCP-focused creative strategy. Developed national clinician training programs that
educated 1,850 providers across 50 diabetes centers—exceeding target goals by 100%+. Built patient ambassador and influencer initiatives
that drove a 25% increase in conversions.

e Unova Orthopedic Clinic:
Led end-to-end brand development for a 26,000 sq. ft. orthopedic center built from the ground up. Partnered with executive leadership and
medical teams to define brand strategy, messaging, and environmental design, including visual identity and spatial experience direction.

e 3M + KClI (Acelity):
Directed social and digital creative strategy across V.A.C., Veraflo, and Snap Therapy portfolios. Developed data-informed campaign
concepts and executive-level presentations, strengthening client alignment and program performance.

e Gore Medical:
Led creative development for global and national sales meetings, overseeing end-to-end experiential design across live and virtual
environments. Concepted and art directed testimonial video content supporting multi-channel brand strategies.

¢ CeloNova BioSciences:
Directed full rebrand of the Cobra PzF NanoCoated Stent portfolio, improving brand clarity and contributing to a 10% lift in brand awareness.
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